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Kazufumi Ikeda
Representative Director & President

Brother Industries, Ltd.

By being “At your side,” we enable 
people's productivity and creativity,
contr ibute to  society,  and help 
protect the earth.

We identify and eliminate barriers 
to customers’ success by utilizing 
our unique technologies and global 
network.

Industrial - Become a trusted, invaluable 
solutions partner.
Printing - Continue leading print innovation 
and pioneering new offerings.

Our Purpose Our Approach Our Focus Areas
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Brother Group Vision
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Our Vision

“To be identified as a preferred strategic investor for SME’s as well as inspired entrepreneurs in 

engineering, manufacturing, agriculture and technology segments thereby making a tangible contribution 

towards the ‘Make in India’’ initiative in specific and  the India growth story at large”

“To be the growth partner of choice for motivated business owners, individuals and companies by 

realizing their full potential and leveraging our industry and business experience ”

Our Mission

To explore, identify, analyse and strategically invest to incubate, build, grow and upscale robust and 

sustainable business ventures. 

To contribute towards the growth of SME sector in India focused on infrastructure engineering and 

manufacturing segments.

To create a culture of continuous improvement, effective communication, learning, trust, integrity, 

transparency and values. 

Corporate Message

Growth Quality Ethics and Conduct



Since being established in 1908 as a sewing machine repair business, the Brother 

Group has pursued the diversification and globalization of business in its history of more 

than 115 years. Underlying our activities at all times is the prompt provision of excellent 

value based on the “At your side.” spirit, which always places our customers first.

We believe that being useful and bringing joy to our customers through the Brother 

Group’s products and services will bring us happiness.

Going forward, we will continue to use our diverse and unique technologies and global 

network to create value that is distinctive of Brother. We will also contribute to the 

development of society and the future of the Earth by working to solve social issues 

through business.

Creating the future with the “At your side.” spirit

Chandrashekhar Dandekar
Founder & Designated 

Partner, Dandekar Brothers

Corporate Message

1 2

会社案内2024 英語版／P1-2 2024.06.10.

We enable people's 
productivity and 

as to creativity, 
so contr ibute to 
society, and help 
protect the 
earth.

We identify and 
eliminate barriers to 
customers’ success 
by utilizing our 
unique technologies and 
strong network.

Become a trusted, 
invaluable solutions 
partner in Identified 
sectors.

Our Purpose Our Approach Our Focus Areas

Business Verticals

We have a clear set of priorities to 
which we bring the best of 
technology solution and a laser-
sharp focus.

We are steadfastly focused on 
bringing the latest and best 
technologies and products to the 
industry, ensuring our products are 
not only cutting-edge but also 
deliver the highest quality, 
efficiency, and sustainability.



Dandekar Brothers LLP has diverse interests in equity investments and 
strategic acquisitions interests across various identified industry sectors which 
include :

• Geosynthetics and Geo textiles
• Construction Chemicals
• Premium Waterproofing
• Energy, Oil and Gas
• Defence
• Real Estate
• Healthcare
• Chemical Manufacturing
• Carbon Composites
• Repair and Retrofitting
• Financial, Civil and Infrastructural Engineering

Consultancy

 Group Companies

"Place our customers �rst everywhere, every time, and provide them with
superior value, by quickly creating and delivering high-quality products
and services" (the Global Charter) - the management system that realizes
this mission is BVCM. Brother considers the customer's voice to be the
starting point for all business activities, including product planning, 
development, design, manufacturing, sales and services, and quickly
delivers superior value. By adding the following A and B to this base
process, Brother aims to further advance and accelerate the process.

Corporate Governance

All companies of the Group come under the  
holding company structure but conduct 
business activities under their own name.

The Holding Company strives to increase 
corporate value by formulating and 
adopting group-wide strategies, allocating 
management resources strategically, 
overseeing the management of industrial 
companies, and thereby ensuring 
sustainable growth and improved 
competitiveness.

Brother’s Unique Management System
Brother Value Chain Management (BVCM)

The Brother Group Global Charter

https://global.brother/en/
corporate/principle

The Brother Group Global Charter, which is the foundation of all global operations of the 

Group, is shared with employees all over the world and activities are conducted to entrench 

the charter. The Group builds long-term relationships of trust with stakeholders such as 

customers by growing business and fulfilling social responsibility based on the Basic Policies 

of the Global Charter.

Continuing to meet the expectations of
customers and society
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Customers

DemandChain
(Choosing

Value)

Su
pp

ly
Ch

ain
(D

eli
vering Value)

Concurrent Chain (Creating Value)Sophistication
and acceleration
of basic BVCM
processes

Making the chain bidirectional for a circular economy

Rapid product improvement based on customer feedback during the development stage
with a focus on the industrial area

Our Global Charter is translated and shared in 29 languages
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Jeevan Ecotex Private Limited

Leading Manufacturer of an 
extensive array of Geo Cells, Geo 
Railways, Geo Membrane, 
Polyester Geogrid, Geo Nets, Geo 
Tubes, Geo Textile, Geo Bags, Geo 
Composites, Geo Mattress, Geo 
Roadway, etc

Name of the Company : 

Business Activities : 

• Woven Geotextile Fabric

• Paving Fabrics

• Non-Woven Geo Bags

• Filtration Fabrics

• Waterproofing Fabrics

• Landfills Geotextile Fabric

• Erosion Control Fabric

• Thermal Insulation Fabric

• Perforated Geopipe

4
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and services" (the Global Charter) - the management system that realizes
this mission is BVCM. Brother considers the customer's voice to be the
starting point for all business activities, including product planning, 
development, design, manufacturing, sales and services, and quickly
delivers superior value. By adding the following A and B to this base
process, Brother aims to further advance and accelerate the process.

Brother’s Unique Management System
Brother Value Chain Management (BVCM)

The Brother Group Global Charter

https://global.brother/en/
corporate/principle

The Brother Group Global Charter, which is the foundation of all global operations of the 

Group, is shared with employees all over the world and activities are conducted to entrench 

the charter. The Group builds long-term relationships of trust with stakeholders such as 

customers by growing business and fulfilling social responsibility based on the Basic Policies 

of the Global Charter.

Continuing to meet the expectations of
customers and society

会社案内2024（英語版）／P3-4 2024.06.10.

Customers

DemandChain
(Choosing

Value)

Su
pp

ly
Ch

ain
(D

eli
vering Value)

Concurrent Chain (Creating Value)Sophistication
and acceleration
of basic BVCM
processes

Making the chain bidirectional for a circular economy

Rapid product improvement based on customer feedback during the development stage
with a focus on the industrial area

Our Global Charter is translated and shared in 29 languages

4

Concrete Works Construction 
Chemicals Private Limited

Leading Manufacturer of 
Construction Chemicals, Admixtures, 
Water Proofing Systems, Repair 
and Retrofitting Chemicals etc.

Name of the Company : 

Business Activities : 

• Liquid Applied waterproofing
Membrane

• Sheet Membranes

• Expansion & Construction joint
systems

• Repair and Rehabilitation

• Sealants

• Grouts and anchors -
Cementitious

• Tile Adhesive And Bonding
Additive

• Integral Waterproofing
Compound

• Waterproofing Solution

• Repair Mortar

5
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Pietro Fiorentini DB India Private Limited

Leading joint venture 
Manufacturing company in the gas 
metering segment

Name of the Company : 

Business Activities : 

• High – medium pressure gas regulators

• Medium – low pressure gas regulators

• Low pressure gas regulators and
governors

• Valves

• Gas filters

• Gas metering

• Gas network monitoring

and volume conversion

• Multiphase flow metering
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Dan Bro Advanced Technlogies 
Private Limited

Manufacturers of CFRP Composites

Name of the Company : 

Business Activities : 

• Carbon Wraps

• Carbon Laminates

• Resins

• Anchors

• Epoxies

• Carbon Profiles & Strips
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SP Concare Pvt. Ltd

Manufacturers of  a wide range of 
products, including concrete 
admixtures, cement repair and 
strengthening products, 
waterproofing solutions, and epoxy 
flooring products.

Name of the Company : 

Business Activities : 

• Concrete Admixtures

• Waterproofing Solutions

• Joint Sealants

• Flooring Systems

• Repair & Strengthening
Systems

• Grouting Products

• Cement Repair

• Protective
Coatings
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Potdar Chemical Industries Private 
Limited

Manufacturer & Supplier of all types 
of sodium silicates

Name of the Company :

Business Activities : 

• Sodium Silicate

• Potassium Silicate

• Colloidal Silica
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Crimson Energy Experts Private Limited

Providers of  cutting-edge technologies 
in Defence, Nuclear & Environmental 
Sustainability to advanced AI 
Applications & creative Digital Marketing 
to  the Indian Navy, BARC and DRDO

Name of the Company : 

Business Activities : 

• Maritime Surveillance

• Cutting-edge digital
documentation platform

• Innovative Hydrogel for
Sustainable Water and Soil
Management

• Advanced Wireless Fire
Detection with Real-Time
Monitoring
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• Defence

• Nuclear

• IT Enabled Solutions

• Environmental
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DSDB Realty LLP

Specialise  in construction & land 
development and offers housing 
solutions ranging from economical 
to luxurious, ensuring high living 
standards without compromising on 
quality and reliability

Name of the Company : 

Business Activities : 

• Integrated projects of
community living

• Premium residences
with landscaping and
recreational amenities

• Large scale township
development
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• Sky Villas & Duplexes
with Podium Garden

• New construction,
remodeling, or
renovating existing
residential structures
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Status Medical Equipments India Pvt Ltd

Manufacture a range of urological medical 
devices like Uroflowmetry systems, 
Urodynamic Measurement Systems, 
Peristaltic Infusion Pumps, and the 
indigenous Holmium YAG Laser 
Lithotripter

Name of the Company : 

Business Activities : 

• Flow Comp

• Standalone Uroflowmeter
with dot-matrix printer

• Easy Flow

• Standalone Self-cleaning
uroflowmeter
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• Wired Flow Comp-NG

• Computer based
Uroflowmeter

• Wired Auto-Tersus

• Self-cleaning Computer
based Uroflowmeter
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DB Enterprises

Import and Export and Trading of 
products for Railways, Metro Rail, Roads 
& Highways & Agri Productivity 

Name of the Company : 

Business Activities : 

• Polymers

• Specialized Polyextrusion
Products

• Geo Synthetics & Non-
Woven Products

• Construction Chemicals
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• Sub Surface Drainage
Systems

• Alarm Systems and
Security Solutions

DB 
Enterprises
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Corporate social responsibility

Sustainable development as a fundamental aspect of 
sound business management and Environmental, 
Social, Governance (ESG) considerations forms an 
integral component of DB Group business activities. We 
recognize responsible business decisions and actions as a 
key element of our strategy. 

Environment 

We are committed to making continuous improvement in 
the management of our environmental impact. Everything 
we do is in compliance with relevant local and 
international environmental standards and legislation.

Social/Human rights 

We expect and encourage the avoidance of discrimination or 
harassment based on age, race, gender, religion, 
sexual orientation, disability, nationality or any other 
factor. In our workplace environment there is mutual 
trust and respect, every person feels responsible for 
the performance and reputation of our company.

Governance 

We are compliant with the relevant principles governing 
data protection in each county in which we operate. 
We also adhere with any local laws and regulations 
wherever we do business.

Our zero tolerance to corruption is in full compliance with 
applicable anti-bribery, anti-fraud, anti-money laundering and 
tax evasion laws and regulations.

Health & Safety 

The safety of our employees and customers is paramount. 
We only use suitably quali ied installation sub-contractors 
and we promote the bene its of safety inspections to our 
customers. Safety is so important to us that we actively 
contribute to the development of technical standards 
within the storage equipment industry. 

Happiness of employees
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Our Unique Selling Proposition

Communication

We place a high emphasis on training our 
sales and marketing team to respond to our 
clients with proposals, technical details, 
production progress updates, and delivery 
information within one business day because 
we know that our customer’s time is valuable.

Long Tenure

Our story began 30 years back and we have 
stayed true to our core competency of 
advanced technology adoption in our 
manufacturing . Today, our production team 
still consists of engineers and technicians that 
have been part of the team since inception 
which means that we are the experts with a 
lifetime’s wealth of knowledge of 
manufacturing various products.

Product Range

Our product line is so vast in size and 
specifications that we are sure to meet any 
client’s requirement at demand. 

Efficient Supply

We have established the infrastructure catered 
to deliver our products across the world 
smoothly. Our offices in India cater to our 
principal markets, and our strategic 
partnerships with our Distributors provide on 
the ground support to our mid-level markets.

Experienced Professionals
Our people are certified engineers and go 
through an in-house training program and  
via external training centers in their 
respective employment. In all of this, the 
most important element in the recruitment 
process is their 
“character”. Our people are required to be 
cooperative, multitasking, efficient, friendly 
and be able to work in teams.

Certified Products

We are certified and follow Integrated 
Management system. Our products are 
tested and certified to global standards by 
independent test  labs in India.

Approved Vendors

All the vendors that we engage with our 
approved and certified. This gives a great 
advantage in maintaining quality supply 
lines to our customers.
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